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Traditionally the dried fruit category has 

been one for bakers and cakemakers, and 

with a resurgence of home-baking the dried 

fruit and nut category is buoyant. 

But it’s not just about growth in baking, it 

is also about the food-to-go category, which 

has grown exponentially in recent years. 

Therefore, the opportunities for dried fruit 

and nuts have never been more promising. 

Consumers are looking for healthy 

alternatives to chocolate or crisps in the 

meal-deal scenario, which made this the 

perfect time to explore how best to 

maximise a share in a growth market.  

Greenyard Fresh UK, leading international 

supplier of fresh and dried fruit and nuts to 

UK retailers, came to us to understand more 

about what is driving consumer choice and 

preferences. 
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Fully understanding a shift in consumer habits is critical if every commercial 

opportunity to grow and develop the category is to be explored… 

Background 

Methodology 

“The team are passionate about 

consumer research working very hard 

to deliver the very best, informative and 

robust research findings. The purpose-

built Research Hub is an excellent space 

for market research, immersive 

shopping and focus groups.” 

Hazel Laking 

Greenyard Fresh UK 

Using a fully immersive approach we set up 

The Research Hub with a pop-up shop that 

displayed a full range of dried fruits, nuts 

and snacks. We included own label products 

that Greenyard supply and interspersed 

these with other leading dried fruit, nuts, 

and snack options.  

Over a number of immersive sessions, 

consumers from the England Marketing 

Shopper Panel came along and shopped the 

fixture before discussing the reasons they 

chose what they did.  

 

Outcome 

The discussions that followed this 

immersive shopping experience provided 

unrivalled insight into what drives 

purchasing decisions. We observed, 

discussed and gathered exceptional in-

depth feedback. Dried fruit and nut 

purchasing has scarcely been explored 

and with significant growth in the food-

to-go category, consumer feedback in 

this detail has enabled Greenyard Fresh 

to develop their strategy and take 

advantage of the rising trend for healthy 

snacking options. 
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